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Beijer Alma in brief

Beijer Alma AB is an international, listed industrial group. Its
business concept is to acquire, own and develop companies
with strong growth potential

The company'’s subsidiaries — Lesjofors and Beijer Tech -
specialize in component manufacturing and industrial trading

Henrik Perbeck Johan Dufvenmark — : 4
President and CEO CFO
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Stable demand and acquisitive growth

»  Overall stable demand, varied within the Group's diversified customer base.
The Nordics and North America stronger vs rest of Europe and Asia

* Actions to reduce inventory levels

» Lesjofors - varied demands within geographies and customer segments.
*  Chassis Springs
Inventory reductions at customers, demand gradually increased
» Industrial Springs
The Nordic and US strongest regions, slightly lower demands in Asia and
Central Europe with varied demands within different customer segments

+ Beijer Tech - favorable demand. Order bookings increased sharply, thanks to new
projects but also broad demand in Norway and Sweden

* Renewed and secured robust financing to support the Group’s growth strategy
+ Two acquisitions completed in the quarter
* Amatecin Lesjofors

* Botekin Beijer Tech

Tollman Spring Company Inc, acquired in April
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Continued growth in Q1 2023

* Order bookings increased by 25% to MSEK 1,808
(1,440), organically 8%

» Net revenue increased by 16% to MSEK 1,693
(1,460), organically 0%

 Operating profit was MSEK 243 (237), operating
margin 14.3% (16.3)

Share of net revenue, Q1 2023
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Lesjofors - Q1 2023

+ Order bookings increased by 22% to MSEK 1,225 (1,007)

« Netrevenue increased by 18% to MSEK 1,195 (1,021), 1400 25%
organically -2% 1200 20%
1000
+ Industry increased by 25% to MSEK 969 (772) 288 15%
10%
* Chassis springs decreased by -9% to 400 504
MSEK 227 (249) 208 »
+ Adjusted operating profit MSEK 194 (191) Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Ql

21 21 21 21 22 22 22 22 23
B Net revenue, MSEK

e Adj. operating margin, EBIT, %

Industry Chassis springs Share of net revenue, Q1 2023
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Beijer Tech - Q1 2023

* Order bookings increased by 35% to MSEK 583

(433) 600 14%
+ Netrevenue increased by 13% to MSEK 498 (439), 500 12%
organically 5% 400 10%
8Y%
* Industrial products increased by 17% 300 60/2
to MSEK 320 (274) 200
4%
« Fluid technology increased by 7% 100 2%
to MSEK 177 (165) 0 0%
. o Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI
 Operating profit increased to MSEK 56 (53) 21 21 21 21 22 22 22 22 23
mmm Net revenue, MSEK emmm Adj. operating margin, EBIT, %
Industrial products, Fluid technology, Share of net revenue, Q1 2023
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Net revenue and order bookings, Q1

Net revenue, MSEK

Q1 2022* Acquisitions Organic

*Excluding Habia Cable

Order bookings, MSEK
59 1693 108 61 1,808
I 199 . —
o [
Currency Q1 2023 Q12022* Acquisitions Organic  Currency Q1 2023
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Net revenue and adjusted operating profit
- segments, Q1

Net revenue, MSEK Adjusted operating profit, EBIT, MSEK

0 243

Q1 2022* Lesjofors  Beijer Tech Q12023 Q1 2022* Lesjofors Beijer Tech  Other Q12023

*Excluding Habia Cable
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Key ratios

GPIPE]  Q12022| Changess| 412023 Fuui‘lﬁ
Net revenue, MSEK 1,693 1,460 16.0 6,099 5,866
Adjusted operating profit, EBITA, MSEK 259 246 5.4 859 846
Adjusted operating margin, EBITA, % 15.3 16.8 14.1 14.4
Adjusted operating profit, EBIT, MSEK 243 237 2.2 803 798
Adjusted operating margin, EBIT, % 14.3 16.3 13.2 13.6
Profit after net financial items, EBT, MSEK 192 206 -6.9 690 704
Cash flow after capital expenditures excl acquisitions?*,
MSEK -17 -145 - - 316
Profit for the period, MSEK 184 -19.0 938 973
Equity ratio, % 39.5 - - 444
Net debt, MSEK 1,691 26.3 - 1,833
Net debt/equity ratio, % 59.6 - - 44.6

“Beijer Alma’s ambition is to continue to pursue profitable growth through acquisitions, which is
possible thanks to our financial strength.”

* Includes divested operations, but excludes capital gain B E I J E R e ALM A
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Events after the quarter

April 14t 2023

Lesjofors acquired all shares in Tollman Spring
Company Inc, Bristol, Connecticut, USA
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Increased growth from acquisitions

21 acquisitions since 2019
* 13 acquisitions in Beijer Tech

* 8in Lesjofors
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ESG objectives 2019-2023

recycling and lower amounts of waste.

transportation and travel.

Reduced climate impact - reduced CO2e emissions from energy consumption,

Safe and stimulating work environment - a vision of zero tolerance when it

comes to workplace accidents and a reduced accident frequency rate. Combating
discrimination and encouraging diversity in all forms.

Sound business ethics with social commitment - zero tolerance for corruption
or anti-competitive practices. Involvement in the communities where we have

More efficient use of resources - reduced energy consumption, more efficient

1 B E;.EE[. JUSTICE

1 7 PARTNERSHIPS

CLEANENERGY

INDUSTRY, INNOVATION

1 2 RESPONSIBLE
ANDINFRASTRUGTURE

CONSUMPTION
; ANDPRODUCTION

1 CLIMATE
ACTION

DECENTWORK AND QUALITY
ECONOMIG GROWTH EDUCATION

GENDER

G
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Accelerating our sustainablity focus
— delivering on 2019-2023 ambition

1. SOUND BUSINESS ETHICS WITH SOCIAL COMMITMENT

PERFORMANCE MEASURES

Target

Progress
vs base

Participation in the Groups' Business ethics training

Continuous increase

2. MORE EFFICENT USE OF RESOURCES

PERFORMANCE MEASURES

Target

Progress
vs base

Energy consumption in relation to revenue (MWh/Mkr)

-10% by 2023

Base
(2018)

Waste recycled or reused as materials or energy (%)

95% by 2023

15,6

Generated waste in relation to revenue (ton/Mkr)

Continuous reduce

80%

3. REDUCE CLIMATE IMPACT

PERFORMANCE MEASURES

Target

1,19

Progress
vs base

Carbon dioxide emission from energy in relation to revenue (ton CO2/Mkr)

-25% by 2023

2022

2021

Carbon dioxide emission from scope 1 & 2 (ton CO2)

Continuous reduce

2,27

2,44

Carbon dioxide emission from scope 1 (ton CO2)

Continuous reduce

14 300

12 300

4 400

3000

Carbon dioxide emission from scope 2 (ton CO2)

Continuous reduce

9900

9300

Estimated carbon dioxide emission from scope 3 - raw material (ton CO2)

Continuous reduce

150 000

120 000

4. SAFE AND STIMULATION WORK ENVIRONMENT
PERFORMANCE MEASURES

Progress
vs base

Frequency accidents in relation to 200.000 working hours

Share of female emplyees in Company Management Teams (%)

distribution at every level

Share of female employees (%)

Improve gender
distribution at every level




Broadening our ESG approach in 2023

increased responsibility throughout the value chain

1 PARTNERSHIPS

FORTHEGOALS

PEACE, JUSTICE
Sound business ethics with social commitment - zero tolerance for corruption 16 )

or anti-competitive practices. Involvement in the communities where we have !

operations. Business Partners Code of Conduct Principles and Due Diligence

AFFORDABLE AND
CLEANENERGY

ALY,
~ -

INDUSTRY, INNOVATION 1 2 RESPONSIBLE
ANDINFRASTRUGTURE CONSUMPTION
ANDPRODUCTION

& | CO

More efficient use of resources - reduced energy consumption, more efficient
recycling and lower amounts of waste

1 CLIMATE
ACTION

Reduced climate impact - reduced CO,e emissions from energy consumption,
transportation and travel. Full value chain perspective ﬁ

. . . . . g DEGENT WORK AND QUALITY GENDER
Safe and stimulating work environment - a vision of zero tolerance when it EGONDMICGROWTH EDUCATION EDUALITY

comes to workplace accidents and a reduced accident frequency rate. Combating /\/
discrimination and encouraging diversity in all forms ‘I'

INDUSTRY, INNOVATION RESPONSIBLE 1 GLIMATE
. . oy . . . . ANDINFRASTRUGTURE 1 CONSUMPTION ACTION
Innovate with sustainability in mind - low carbon products and services with ANDPRODUCTION

life cycle perspective in the design process & m
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Conclusions Q1 2023

Demand stable but varied across customers and regions

Growth from acquisitions

Strong order intake especially in the Nordics and in Beijer Tech

Renewed and secured robust financing to support the Group's

growth strategy

Two new acquisitions in the new year
Amatec in Lesjofors

Botek in Beijer Tech

Acquistion of Tollman Spring after the quarter
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